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42

Why does the author of “Don’t Fix Your Fridge, Just Buy a New One” discuss many different

types of machines? Use two details from the article to support your response.

Score Point 2 (out of 2 points)

This response provides a valid inference from the text to explain why the author of “Don’t Fix Your Fridge,
Just Buy a New One” discusses many different types of machines (to prove that his data relates to all of
them). The response provides a sufficient number of concrete details from the text for support as required
by the prompt (“Fridges, air conditioners, televisions, and yes, washing machines typically take for more
energy to run than to make.” and “...from bicycles to kitchen mixers and power drills.”). This response

includes complete sentences where errors do not impact readability.
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42

Why does the author of “Don’t Fix Your Fridge, Just Buy a New One” discuss many different

types of machines? Use two details from the article to support your response.

The_autwor, Michael Le Poge, uses many madwnes Os an example fo
gethis point through beause the items he Iisted are every day objects,
that many people use- The author- Uses A bicycle asan example beraus¢
Children N joy r’tdmo) their lokes, P1u5 fhey would (ather have a new one
thana _reporied one. Almough the author doesn't say fo geta new bike,
heis trying Yo prove his pont vy saying that yepairments need to Speed-up

Sef Sweden does manage % oost epair af5, ~ this quote 15 an
example of Wm trying to conuice the readers to yust buy new items,
wnstead of cepairing them. For time reasons and production rares of

that 3Per|F.( ob}r(},

Score Point 1 (out of 2 points)

This response provides a valid inference from the text to explain why the author of “Don’t Fix Your Fridge,
Just Buy a New One” discusses many different types of machines (as an example to get his point through
because the items he listed are every day objects that many people use); however, the response only provides
one relevant detail from the text for support (7he author uses a bicycle as an example). This response
includes complete sentences where errors do not impact readability.
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42

Why does the author of “Don’t Fix Your Fridge, Just Buy a New One” discuss many different

types of machines? Use two details from the article to support your response.

In the begmning of the story it says in general.if running a machine uses a lot more energy
over the years than it takes to manufacture it.replacing it regularly may reduce energy
consumption.Fridges.air conditioners.televisons and.yes,washing machines typically take far
more energy to run than to make.

Score Point 1 (out of 2 points)

This response only provides one concrete detail from the text for support (in general,if running a machine
uses a lot more energy over the years than it takes to manufacture it,replacing it regularly may reduce
energy consumption.Fridges,air conditioners,televisons and,yes,washing machines typically take far more
energy to run than to make); however, the response does not provide a valid inference from the text to
explain why the author of “Don’t Fix Your Fridge, Just Buy a New One” discusses many different types of
machines. This response includes complete sentences where errors do not impact readability.

Page 68




GUIDE PAPER 6

42

Why does the author of “Don’t Fix Your Fridge, Just Buy a New One” discuss many different

types of machines? Use two details from the article to support your response.

He thinks throwing things away is good because it reduces energy consumption.

Score Point 1 (out of 2 points)

This response only provides one relevant fact from the text for support (throwing things away is good
because it reduces energy consumption). The response does not provide a valid inference from the text to
explain why the author of “Don’t Fix Your Fridge, Just Buy a New One” discusses many different types of
machines. This response includes a complete sentence where errors do not impact readability.
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42

Why does the author of “Don’t Fix Your Fridge, Just Buy a New One” discuss many different

types of machines? Use two details from the article to support your response.

-“\L S Vg of TonY (NS \}Qu,& Cvvilge
buﬁ ey ONe. & xplay, Ok"{'w B
ZGpes 6 Moclipe  Plandge  fu

Nod @

Score Point 0 (out of 2 points)

This response is totally inaccurate (the author of Don't Fix your Fridge buy a new one Explain different
types of machines because he trys to show how the machines are starting to change over time and that

people should buy new one instead of fixing a fridge).
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42

Why does the author of “Don’t Fix Your Fridge, Just Buy a New One” discuss many different

types of machines? Use two details from the article to support your response.

The author 1s trying to get you to just buy a new fridge

Score Point 0 (out of 2 points)

This response does not address any of the requirements of the prompt and is totally inaccurate (The author
is trying to get you to just buy a new fridge).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.

In your response, be sure to

» identify the advice each author gives consumers
s explain how each author uses evidence to convince the reader to follow his advice
= evaluate which author is more convincing

» use details from both the excerpt and the article to support your response
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Possible Exemplary Response:

In “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Buy a New One,” the authors give advice
to consumers. The advice given in “Excerpt from Gadgets: Built To Not Last” is that consumers are ultimately
in control of what gets produced so if they would just stop buying gadgets that become obsolete easily, can’t be
repaired, or break easily, then businesses will continue to produce those materials. In “Don’t Fix Your Fridge, Just
Buy a New One,” the author’s advice is generally to replace machines with more energy efficient ones or ones that
produce fewer emissions. However, the author qualifies this advice by saying that there are some objects that are
better to fix than replace because making them takes more energy than fixing them.

The author from “Excerpt from Gadgets: Built To Not Last,” supports his advice with a discussion of how the
culture has evolved into a throwaway culture because of what consumers have tolerated. The author does not blame
the consumer right away. He begins by writing about companies that “are deliberately or carelessly decreasing the
useful life of our gadgets so they can sell us another one sooner....” He uses an example with some “wow” factor,
too: a light bulb made in 1901 that’s still burning compared to the short life of light bulbs now. Then he lists signs
of our “throwaway culture” such as “disposable dishes, ‘sporks,’ razors, diapers.” He also talks about tech products
like printers that can’t be repaired or other machines that used to be expensive which are now so cheap we throw
them away if they die because repairing them would cost more. The most outrageous example is that of iPads. The
article states, “But because many devices are designed with irremovable batteries, we actually throw away gadgets
more sophisticated than the computers that put men on the moon—just because the battery dies....” This is when
the author hits us with the truth that if we didn’t accept this lifestyle, businesses wouldn’t operate this way. Although
the call to action and the solution are simplistic, the support is powerful. It’s hard not to be disgusted by some of the
examples of consumer waste. Being told consumers are partly responsible is a bitter pill to swallow but the support
is engaging and relatable.

However, the author of “Don’t Fix Your Fridge, Just Buy a New One,” gives advice to do just that. The author
supports this point of view with reasons and logic. His advice is based on the idea that older machines use more
energy so buying a new one is better because it reduces overall energy consumption. This is why repairing old
machines may be worse energy-wise and are even worse the older the machines get because they can use “50 percent
or more” energy as they age. The author then qualifies his point of view by discussing the various factors involved
in making the decision to replace or repair, such as deciding what to replace an item with, figuring out the effect of
adding the item to a landfill, or replacing an item with a motorized one that uses more power. The author notes it is
sometimes worth repairing objects: the consumer just needs to calculate whether repairing them takes more energy
than replacing them.

In the end, the author, Michael Le Page, gives less convincing advice because it is supported mainly with reason
and logic and it gets bogged down in highlighting the differences instead of focusing on support of the original
advice given. Although it is helpful to learn the various factors involved in making a decision to repair or replace,
it doesn’t make for the most convincing article. The author, Mike Elgan, who wrote “Excerpt from Gadgets: Built
To Not Last,” gives more convincing advice by engaging the consumer and inviting them to be advocates and insist
that vendors make better long-lasting products.

Possible Details to Include:

e Other relevant text-based details

Score Points:

Apply 4-point holistic rubric.
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.

In your response, be sure to

e identify the advice each author gives consumers

o explain how each author uses evidence to convince the reader to follow his advice
s evaluate which author is more convincing

¢ use details from both the excerpt and the article to support your response

In both of these articles, the author gives advice to the consumer/reader. They also give
evidence that further proves their statements that were said earlier on in the passage. These
details and persuading arguments may be enough to convince the reader to believe the
author's POV and his thoughts.

The advice the author gives to his audience i “Don't Fix Your Fridge. Just Buy a New
One” is how you should slam the manufacturers of many modemn-day electronics
companies for making their products obsolete once the newer models arrive into the stores.
But, he also states that the reader shoudlc ontinue to buy the products, because that is the
only way the company will continue to make more in the future. Not buying these products
will make the compamies think that the consumer doesn't like the product, and may reduce
or halt the production of that specific item. In the second article. the author says that you
should buy a new fridge instead of replacing parts of an old one. He states that it ends up
being better for you and for the environment, being it that the newer models are more
energy efficient and reliable.

The two authors use details to further back up their statements about their opinions. In
the first excerpt. the author backs his statements by showing how modern-day items are
less reliable than a bulb that has been burning since 1901, which is a very long time ago.
He uses this comparison in an attempt to grab the reader’s attention as to how times have
changed. The author states how the companies don't make items like this anymore because
"there's no money n 1t." You could say that thus 1s true. because companies don't want
people buying one of something. they want people to buy multiple amounts of something.
In the second article. the author brings the facts up about how newer models of
refridgerators are more energy efficient. This may convince the reader that older models of
fridges are not good for the environment, and some may listen to the author. He also brings
up how energy consumption can rise above 50% or more with an old refridgerator with
new parts installed. This may convince readers to purchase a new fridge b/c their energy
bills may rise. and this is not something that people like.

In conclusion, both authors use details and evidence to back up their claims about their
opinions on their topics. It could be said that the author of the fridge article did a better job
at bringing in convincing details about his topic. which was the opposit of the first article's
author. The Gadgets author did present hus topic well, but failed to intrigue with his lack of
supporting details and evidence. Backing up an opinion with facts and evidence can
drastically change the message of the article and the author's opinion.
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Score Point 4 (out of 4 points)

This response clearly introduces a topic in a manner that is compelling and follows logically from the
task and purpose (In both of these articles, the author gives advice to the consumer/reader. They also
give evidence that further proves their statements that were said earlier on in the passage. These details
and persuading arguments may be enough to convince the reader to believe the author'’s POV and his
thoughts). The response demonstrates insightful analysis of the texts (Not buying these products will make
the companies think that the consumer doesn't like the product, and may reduce or halt the production
of that specific item; In the second article, the author says that you should buy a new fridge instead of
replacing parts of an old one; it ends up being better for you and for the environment, being it that the newer
models are more energy efficient and reliable; He uses this comparison in an attempt to grab the reader’s
attention as to how times have changed; This may convince readers to purchase a new fridge b/c their
energy bills may rise, and this is not something that people like). The topic is developed with the sustained
use of relevant, well-chosen details from the texts (you should slam the manufacturers of many modern-
day electronics companies for making their products obsolete once the newer models arrive into the stores,
modern-day items are less reliable than a bulb that has been burning since 1901; companies dont make
items like this anymore because “there’s no money in it.’; newer models of refridgerators are more energy
efficient; older models of fridges are not good for the environment; energy consumption can rise above 50%
or more with an old refridgerator with new parts installed). Clear organization is exhibited, with the skillful
use of appropriate and varied transitions to create a unified whole (In both of these articles, They also,
But, he also states, because that is the only way, In the second article, He states that, In the first excerpt,
This may convince, In conclusion). A formal style is established and maintained through the use of grade-
appropriate, stylistically sophisticated language and domain-specific vocabulary (consumer, persuading
arguments, slam the manufacturers, obsolete, halt the production, energy efficient, energy consumption,
failed to intrigue, drastically). The response provides a concluding section that is compelling and follows
clearly from the topic and information presented (In conclusion, both authors use details and evidence to
back up their claims about their opinions on their topics. It could be said that the author of the fridge article
did a better job at bringing in convincing details about his topic, which was the opposit of the first article’s
author. The Gadgets author did present his topic well, but failed to intrigue with his lack of supporting
details and evidence). The response demonstrates grade-appropriate command of conventions, with few
errors (being it that the newer, refridgerator, b/c, opposit).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.

In your response, be sure to

identify the advice each author gives consumers

explain how each author uses evidence to convince the reader to follow his advice

evaluate which author is more convincing

use details from both the excerpt and the article to support your response

The authors of “Excerpt from Gadgets: Built To Not Last” and“Don't Fix Your Fridge.
Just Buy a New One” give advice to consumers. Each author uses evidence and peruades
the reader to do one thing and not the other. There is an argument which method 1s more
effective.

Each other gives advice to consumers. Mike Elgan, the author of "Excerpt from Gadgets:
Built To Not Last". says to repair your gadgets. He wnats to promote consumers to fight
to make items last longer. He wnats the people to try and push for things that last long
and are effective. He mensions how buying things tha fail quickly go to the landfill, and
there 1s already a lot of trash in the enviroment. Michael LePage, the author of "Don't Fix
Your Fridge, Just Buy a New One", promotes buying and replacing things. For example,
if fridges are replaced with an identical but brand new model can be better than still using
the old fridge. Emissions would be lower if consumers continue to replace the old with
the new. That is the advice given from each author about gadgets.

Each author uses evidence to convince the reader to follow his advice. Mike Elgan talks
about the trash and how it would continue to fill up if we replace things. He says how
things are thrown away just because the battery dies. We throw away gadgets more
sophisticated than computers because the battery dies. He also mensions a 111-year-old
lgiht bulb that works. He says how the new light bulbs are not built like that and do not
last long anymore. Michael LePage wants people to replace machines. He says how
replacing these machines can help lower emissions. If we replace an ild fridge with a new
model, that would help reduce emissions. Energy consumption can rise 50% if
components wear out of an old model. That was the evidence each author gave for their
advice.
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Mike Elgan who wrote “Excerpt from Gadgets: Built To Not Last™ had more convincing
advice. He talked about how not replacmg things 1s good for the environment. He brings
up the problem how gagets are not built to work. but are built for money. Companies do
not care about the products and if they work or not, but only are in for the money. "Don't
Fix Your Fridge, Just Buy a New One" represents a benefit but also brings up a problem.
At the end, LeGrange writes, "Yes, this would make the legislation more complex and
harder to explain to the public." He brings up a problem, and Elgan shows all the
advantages of not replacing things. That is why Elgan's advice 1s more convincing.

Each passage, “Excerpt from Gadgets: Built To Not Last™ and“Don't Fix Your Fridge,
Just Buy a New One”, give advice to costumers on whether or not to replace things.
Elgan's advice was more convineing and only brought up benefits. LeGrange brought up
problem. Each author uses evidence and peruades the reader to do one thing and not the
other.

Score Point 4 (out of 4 points)

This response clearly introduces a topic in a manner that follows logically from the task and purpose (7he
authors of “Excerpt from Gadgets: Built To Not Last” and”’Don 't Fix your Fridge, Just Buy a New One”
give advice to consumers. Each author uses evidence and peruades the reader to do one thing and not
the other). The response demonstrates insightful analysis of the texts (He wnats to promote consumers
to fight to make items last longer. He wnats the people to try and push for things that last long and are
effective; Michael LePage, the author of “Don 't Fix Your Fridge, Just Buy a New One”, promotes buying
and replacing things; Emissions would be lower if consumers continue to replace the old with the new; Mike
Elgan talks about the trash and how it would continue to fill up if we replace things; Michael LePage wants
people to replace machines; He brings up the problem how gagets are not built to work, but are built for
money; He brings up a problem, and Elgan shows all the advantages of not replacing things. That is why
Elgan's advice is more convincing). The topic is developed with the sustained use of relevant, well-chosen
details from the texts (buying things tha fail quickly go to the landfill, and there is already a lot of trash
in the enviroment; if fridges are replaced with an identical but brand new model can be better than still
using the old fridge; We throw away gadgets more sophisticated than computers because the battery dies;
If we replace an ild fridge with a new model, that would help reduce emissions. Energy consumption can
rise 50% if components wear out of an old model; He talked about how not replacing things is good for the
environment; “Yes, this would make the legislation more complex and harder to explain to the public.”).
Clear organization is exhibited, with the skillful use of appropriate and varied transitions to create a unified
whole (Each author, For example, He also mensions, If we replace, that would, but also, At the end, Each
passage). A formal style is established and maintained through the use of grade-appropriate, stylistically
sophisticated language and domain-specific vocabulary (consumers, push for things, lower emissions,
represents a benefit, all the advantages). The response provides a concluding statement that follows clearly
from the topic and information presented (Elgan s advice was more convincing and only brought up benefits.
LeGrange brought up problem. Each author uses evidence and peruades the reader to do one thing and
not the other). The response demonstrates grade-appropriate command of conventions, with occasional
errors that do not hinder comprehension (wnats, gagets, enviroment, ild, mensions, costumers, brought up
problem, peruades).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.
In your response, be sure to

* identify the advice each author gives consumers

* explain how each author uses evidence to convince the reader to follow his advice
» evaluate which author is more convincing

e use details from both the excerpt and the article to support your response

The authors of “Excerpt from Gadgets: Built To Not Last™and “Don't Fix Your Fridge. Just
Buy a New One™ give advice to consumers. Each other gives the reader different things on
why they feel this way.

For example the author of "Excerpt from Gadgets: Built To Not Last" suggests that people
stop buying the products which will lead to the manufactures stop producing the product.
Thas 1s shown by the lines "And fellow consumers, let’s stop buying devices designed to
fail quackly. and let's msist that vendors make devices that can be repaired and upgraded.”
The author believes that if people begm to stop buymg the product it will eventually stop
being made. Mike Elgan shows the reader his poimnt by using evidence to convice the
reader to follow his advice. This 1s demonstrated when the author gives an example of
printers when he states "Low-end consumer printers. for example. are nearly impossible to
sell second-hand and users are unlikely to bother getting them repaired. because you can
always buy a great printer for less than $100. They are just one of many types of devices
that are far cheaper to replace than repair." The author uses real world examples to help the
reader believe and follow his advice.
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Whereas in the article “Don't Fix Your Fridge. Just Buy a New One™ the author suggests to
the reader that ‘dley should just replace the item entiraly. This is illustrated by the lines "In
general. if runming a machine uses a lot more energy over the years than it takes to
manufacture it. replacing it regularly may reduce energy consumption. Fridges. air
conditioners. televisions and. yes. washing machines typically take far more energy to run
than to make." The author feels that the best thing for the enviroment is to just stop trying
to repair the broken machin it 1s far better if it 1s replaced. Micheal LePage also uses
evidence to convince the reader to follow his advice. This i1s demonstrated when LePage
writes "In general. if running a machine uses a lot more energy over the years than 1t takes
to manufacture it. replacing it regularly may reduce energy consumption. Fridges. air
conditioners. televisions and. yes. washing machines typically take far more energy to run
than to make." The author uses real life examples and studies to make the reader believe
and follow his advice.

Although both authors include many details that help the reader see why the should chose
their side. I think that Mike Elgan the author of “Excerpt from Gadgets: Built To Not Last™
1s far more convincing. I feel this way because throughout the entire piece he continued to
defend his side and give examples where in the article “Don't Fix Your Fridge. Just Buy a
New One™ Micheal LePage began to show details that did not support his side i paragraph
5 through 7.
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Score Point 4 (out of 4 points)

This response clearly introduces a topic in a manner that follows logically from the task and purpose (7he
authors of “Excerpt from Gadgets: Built To Not Last” and “Don t Fix Your Fridge, Just Buy a New One” give
advice to consumers. Each other gives the reader different things on why they feel this way). The response
demonstrates insightful analysis of the texts (The author believes that if people begin to stop buying the
product it will eventually stop being made; This is demonstrated when the author gives an example of printers;
The author feels that the best thing for the enviroment is to just stop trying to repair the broken machin it
is far better if it is replaced). The topic is developed with the sustained use of relevant, well-chosen details
from the texts (“And fellow consumers, let’s stop buying devices designed to fail quickly, and let’s insist
that vendors make devices that can be repaired and upgraded.”; “Low-end consumer printers, for example,
are nearly impossible to sell second-hand and users are unlikely to bother getting them repaired, because
you can always buy a great printer for less than $100; “In general, if running a machine uses a lot more
energy over the years than it takes to manufacture it, replacing it regularly may reduce energy consumption.
Fridges, air conditioners, televisions and, yes, washing machines typically take far more energy to run
that to make.”’). The response exhibits clear organization, with the use of appropriate transitions to create a
unified whole (The authors of, For example, This is shown by, This is demonstrated when, Whereas in the
article, This is illustrated, also, Although, because). A formal style is established and maintained through
the use of precise language and domain-specific vocabulary (stop buying, stop producing, evidence, help the
reader believe, stop trying to repair, far better if it is replaced, demonstrated, reduce energy consumption).
The response provides a concluding statement that is compelling and follows clearly from the topic and
information presented (! think that Mike Elgan the author of “Excerpt from Gadgets: Built To Not Last” is
far more convincing. 1 feel this way because throughout the entire piece he continued to defend his side and
give examples where in the article “Don 't Fix Your Fridge, Just Buy a New One” Micheal LePage began
to show details that did not support his side in paragraph 5 through 7). The response demonstrates grade-
appropriate command of conventions, with few errors (Each other gives the reader, enviroment, entiraly,
machin).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.
In your response, be sure to

* identify the advice each author gives consumers

* explain how each author uses evidence to convince the reader to follow his advice
» evaluate which author is more convincing

e use details from both the excerpt and the article to support your response

In the "Excerpt from Gadgets: Bualt To Not Last" by Mike Elgan and "Don't Fix Your Fridge.
Just Buy a New One" by Michael LePage. they both give advice about how to be smart
consumers. "Built To Not Last” talked about how companies tend to make their products not
at their best potential in order to keep the consumers to keep buying. In "Don't Fix Your
Fridge. Just Buy a New One" it gives advice on how replacing old broken machines 1s a
better altemative than repairing it. Mike Elgan in "Excerpt from Gadgets: Built To Not Last"
tells consumers to not buy as much products so that companies will make better quality
products that last longer and 1s more convinecing than Michael LePage in "Don't Fix Your
Fridge. Just Buy a New One" who tells consumers to replace their machines rather than
repair them.

Mike Elgan tells shoppers to not buy as many products i order for the companies to produce
better quality products. For instance in the text it says, "But the bottom line is this: If we
don't buy it they won't make it..." Companies make their products cheap so that they will
either break or not last long because they know the consumers will come back to get another
product in order to keep themselves satistied. However the author 1s saying that if consumers
stop gomg back to the compames and buying newer gadgets than the compames will have to
make better quality products to keep their costumers.

Michael LePage argues that replacing machines is a better option than repairing because of
it's energy benefits. For instance in the passage it says. "as components wear out. energy
consumption can rise by 50 percent or more." As machines get older its harder for them to
keep sending out energy to work and use much more energy than newer machines. Michael
Lepage tells consumers that they should replace their old machines to help reduce the amount
of energy consumption and use more energy efficient models.
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Overall Mike Elgan in "Excerpt from Gadgets: Built To Not Last" 1s more convincing about
how consumers should try to prevent themselves from constantly buying more and more
products. than Michael LePage in "Don't Fix Your Fridge. Just Buy a New One" who talks
about why replacing old machines is a better solution than repairing. If consumers don't buy
as many products than the companies will sell more long lasting items rather than cheap ones
and 1if consumers replace theiwr old machines rather than repairing it. it will save energy and
be more energy efficient.

Score Point 3 (out of 4 points)

This response clearly introduces a topic in a manner that follows from the task and purpose (In the “Excerpt
from Gadgets: Built To Not Last” by Mike Elgan and “Don't Fix Your Fridge, Just Buy a New One” by
Michael LePage, they both give advice about how to be smart consumers.; Mike Elgan in “Excerpt from
Gadgets: Built To Not Last” tells consumers to not buy as much products so that companies will make better
quality products that last longer and is more convincing than Michael LePage in “Dont Fix Your Fridge,
Just Buy a New One” who tells consumers to replace their machines rather than repair them). The response
demonstrates grade-appropriate analysis of the texts ( “Built To Not Last” talked about how companies tend
to make their products not at their best potential in order to keep the consumers to keep buying; In Don t
Fix Your Fridge, Just Buy a New One” it gives advice on how replacing old/broken machines is a better
alternative than repairing it; Companies make their products cheap so that they will either break or not last
long because they know the consumers will come back to get another product in order to keep themselves
satisfied; As machines get older its harder for them to keep sending out energy to work and use much
more energy than newer machines). The topic is developed with the sustained use of relevant, well-chosen
details from the texts (“But the bottom line is this: If we don't buy it they won't make it...”; if consumers
stop going back to the companies and buying newer gadgets than the companies will have to make better
quality products; “as components wear out, energy consumption can rise by 50 percent or more.”; Michael
Lepage tells consumers that they should replace their old machines to help reduce the amount of energy
consumption and use more energy efficient models). The response exhibits clear organization, with the
use of appropriate transitions to create a unified whole (they both, in order to, For instance in the text is
says, because, However, For instance in the passage it says, Overall). A formal style is established and
maintained through the use of precise language and domain-specific vocabulary (not at their best potential,
consumers, shoppers, better quality products, a better option, energy benefits, energy consumption, energy
efficient models). The response provides a concluding statement that is compelling and follows clearly
from the topic and information presented (Overall Mike Elgan in “Excerpt from Gadgets: Built To Not
Last” is more convincing about how consumers should try to prevent themselves from constantly buying
more and more products, than Michael LePage in “Don't Fix Your Fridge, Just Buy a New One” who
talks about why replacing old machines is a better solution than repairing. If consumers don t buy as many
products than the companies will sell more long lasting items rather than cheap ones and if consumers
replace their old machines rather than repairing it, it will save energy and be more energy efficient). The
response demonstrates grade-appropriate command of conventions, with occasional errors that do not
hinder comprehension (as much products, to the companies and buying newer gadgets than the companies,
If consumers don 't buy as many products than the companies will sell more).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.
In your response, be sure to

* identify the advice each author gives consumers

* explain how each author uses evidence to convince the reader to follow his advice
» evaluate which author is more convincing

e use details from both the excerpt and the article to support your response

Both articles give advice to consumers about how to handle electronic devices. The first
article says people should just not buy the product since it doesn't live up to its name, and
should push for prodeuts with longer lifetimes. The second one says we should replace the
product within a certain tune so that we can reduce emussions. or just not use those devices
at all.

Both authors give examples and explanations in their articles. In “Excerpt from Gadgets:
Built To Not Last™. the author says. If you could replace the battery. an 1Pad should last
longer than that 111-year-old light bulb. But because many devices are designed with
uremovable batteries. we actually throw away gadgets more sophisticated than the
computers that put men on the moon-just because the battery dies. . . ." The authors starts
with the example of an iPad and then moves on into saying that we are throwing these
away. The article. “Don't Fix Your Fridge. Just Buy a New One” says. "The second. less
appreciated reason is that as components wear out, energy consumption can rise by 50
percent or more. That means even replacing a fridge. say. with an identical but brand new
model can be better than hanging on to the old one." In this one, the reasoning is given first
and then an example of this is given after. Both use example and explanations to prove
their points.
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I believe that the second author is more convincing. since [ care less about what will
happen later and care more about whether or not I get a cool fridge. Thus is entirely based
on a personal preference. Plus I could just not use the apphance at all. which 1s even better.
The article “Don't Fix Your Fridge. Just Buy a New One” says, "People are also inclined to
replace non-power tools such as rakes and hand saws with leaf blowers and power saws.
That's obviously going to increase emissions. ['ve tried to go mn the opposite direction.
swapping an electric lawnmower for a muscle-powered push mower, and found it far more
convenient-plus I get a free workout." This is the best choice for the consumer and nature,
thus this article convinced me more than the other one. Furthermore, this solution 1s much
more preferable. The other article says. "And fellow consumers, let's stop buying devices
designed to fail quickly. and let's insist that vendors make devices that can be repaired and
upgraded."] think that 1s is very unlikely that companies will listen. Also we won't know
how long 1t lasts until 1t dies, and by then. they will already have sold 1t and made the
profit they need. So it won't work.

Both authors use examples. reasoming and'or explanations in their articles. The second
author 1s more convinceing to me since his solutions are more viable and could produce a
greater success.
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Score Point 3 (out of 4 points)

This response clearly introduces a topic in a manner that follows from the task and purpose (Both articles
give advice to consumers about how to handle electronic devices. The first article says people should just
not buy the product since it doesn 't live up to its name, and should push for prodcuts with longer lifetimes.
The second one says we should replace the product within a certain time so that we can reduce emissions,
or just not use those devices at all). The response demonstrates grade-appropriate analysis of the texts
(Both authors give examples and explanations in their articles; The authors starts with the example of an
iPad and then moves on into saying that we are throwing these away; In this one, the reasoning is given
first and then an example of this is given after; I believe that the second author is more convincing, since
I care less about what will happen later and care more about whether or not I get a cool fridge; This is
the best choice for the consumer and nature, thus this article convinced me more than the other one; “I
think that is is very unlikely that companies will listen. Also we won t know how long it lasts until it dies,
and by then, they will already have sold it and made the profit they need. So it won t work). The topic is
developed with relevant details from the texts (If you could replace the battery, an iPad should last longer
than that 111-year-old light bulb. But because many devices are designed with irremovable batteries, we
actually throw away gadgets more sophisticated than the computers that put men on the moon-just because
the battery dies . . . .”; “The second, less appreciated reason is that as components wear out, energy
consumption can rise by 50 percent or more; “People are also inclined to replace non-power tools such
as rakes and hand saws with leaf blowers and power saws. That’s obviously going to increase emissions.
I've tried to go in the opposite direction, swapping an electric lawnmower for a muscle-powered push
mower, and found it far more convenient-plus I get a free workout.”; “And fellow consumers, lets stop
buying devices designed to fail quickly, and let s insist that vendors make devices that can be repaired and
upgraded.”). The response exhibits clear organization, with the use of appropriate transitions to create a
unified whole (Both articles give, The first article says, The second article says, Both authors give, In this
one, thus, Furthermore, Also, and by then, So). A formal style is established and maintained through the
use of precise language and domain-specific vocabulary (electronic devices, live up to its name, push for
prodcuts with longer lifetimes, personal preference, preferable, more viable and could produce a greater
success). The concluding statement follows from the topic and information presented (Both authors use
examples, reasoning and/or explanations in their articles. The second author is more convinceing to me
since his solutions are more viable and could produce a greater success). The response demonstrates grade-
appropriate command of conventions, with occasional errors that do not hinder comprehension (prodcuts,
The authors starts, convinceing, punctuation).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.
In your response, be sure to

* identify the advice each author gives consumers

* explain how each author uses evidence to convince the reader to follow his advice
» evaluate which author is more convincing

e use details from both the excerpt and the article to support your response
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Score Point 3 (out of 4 points)

This response clearly introduces a topic in a manner that follows from the task and purpose (I believe that,
Built To Not Last had a more convincing argument because the author’s points benefitted us the people
more). The response demonstrates a literal comprehension of the texts (Built To Not Last said that we should
fight for a change in manufacturing devices; This shows because he doesn 't like the fact that devices don t
last long and he gives us a real life example; This shows because he is arguing for his point and trying
to show he wants to make a difference; Dont Fix Your Fridge, Just Buy a New One has an argument of
running devices too long pollutes our world more than just making a new one; This shows because he
is saying that making a new machine will take less energy than running an old one; This shows because
the author is giving us an example and a figure to show us how much energy is being use for no reason,;
1 think Built Not To Last has a more effective argument because people would care more about saving
money, in fact a lot of mone than worry about using too much energy, at least I think that way). The topic
is developed with relevant details from the texts (“Devices are designed with irremovable batteries, we
actually throw away gadgets.”; “Let’s put far greater emphasis on durable, life long design.”; “Machines
typically take far more energy to run than to make.”; “As components wear out, energy consumption can
rise by 50 percent.”). The response exhibits clear organization, with the use of appropriate transitions to
create a unified whole (I believe that, For example, This shows, Another, because, in fact, Those reasons
and examples are why). A formal style is established and maintained through the use of precise language
and domain-specific vocabulary (a more convincing argument, benefitted us, manufacturing devices, make
a difference, running devices too long pollutes our world, care more about saving money). The concluding
statement follows from the topic and information presented (7hose reasons and examples are why I thing
Built Not to Last has a more effective argument). The response demonstrates grade-appropriate command of
conventions, with occasional errors that do not hinder comprehension (/ife long, in fact a lot of mone than
worry about, why I thing, run-on sentence).
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The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.

In your response, be sure to

* identify the advice each author gives consumers
* explain how each author uses evidence to convince the reader to follow his advice

» evaluate which author is more convincing

e use details from both the excerpt and the article to support your response
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Score Point 2 (out of 4 points)

This response introduces a topic in a manner that follows generally from the task and purpose (In the
passages “Excerpt from Gadgets: Built not to Last” and “Don t Fix Your Fridge, Just by a New One” both
give the reader advice. “Excerpt From Gadgets: Built Not To Last” argues that it is better to upgrade things
or repair them. “Don 't Fix Your Fridge, Just By A New One” argues that it is better to replace things). The
response demonstrates a literal comprehension of the texts (I believe that “Excerpt from Built Not to Last”
is more convincing because it talks about how companies could take advantage of you buying new things.”;
“Don't Fix Your Fridge, Just Buy A New One argued that newer devices can cosume more energy; This
shows how companies could rip us off by making us spend more money). The topic is partially developed
with the use of relevant evidence from the texts, with inconsistency (“New appliances are usually more
energy effecient than the old ones.” and “And fellow consumers let’s stop buying devices designed to fail
more quickly.”). The response exhibits clear organization, with the use of appropriate transitions to create a
unified whole (In the passages, both, because, The author even states, This shows, Therefo). The response
establishes but fails to maintain a formal style, with inconsistent use of language and domain-specific
vocabulary (replace things, buying new things, continue to buy new things, rip us off). The concluding
statement follows generally from the topic and information presented (7Therefo I believe “Excerpt from Buit:
Not To Last” arguement was more convincing). The response demonstrates grade-appropriate command
of conventions, with occasional errors that do not hinder comprehension (Just by a New One, cosume,
arguement).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most
convincing? Use details from both the excerpt and the article to support your response.

In your response, be sure to

* identify the advice each author gives consumers

e explain how each author uses evidence to convince the reader to follow his advice
 evaluate which author is more convincing

¢ use details from both the excerpt and the article to support your response
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Score Point 2 (out of 4 points)

This response introduces a topic in a manner that follows generally from the task and purpose (/n the Excerpt
from Gadgets: Built To NOT LAST & Don't Fix Your Fridge both give advice to costumers. The I*' story
tells customers not to buy new product b/c it’s cheap & will break soon. The 2" story tells the consumer to
not fix their household item, yet go by a new one). The response demonstrates a literal comprehension of
the texts (Mike Elgan tells us the impact on the enviroment & persaudes people to boycott buying new stuff,
until companies make their product last longer. He uses empowering sentences to convince people to not
buy the products). The topic is partially developed with the use of relevant evidence from the texts, with
inconsistency (“They don t make em like that anymore”; “Dispoasable dishes ... have become a throwaway
culture, even as the enviroment is being overwhelmed by trash”; buy a new one b/c “more energy makes
it run than it was to make”; replacing a machine will give out fewer emmissions). This response exhibits
clear organization, with the use of appropriate transitions to create a unified whole (In, both, The I* story,
The 2" story, For an example, Plus, yet, He says, In both passages, But). The response establishes but fails
to maintain a formal style, with inconsistent use of language and domain-specific vocabulary (tells us the
impact on the enviroment, buying new stuff, uses empowering sentences, buy a new one b/c more energy
makes it run, give out fewer). The concluding statement follows generally from the topic and information
presented (In both passages the author tries to convince you on what to do w/ house hold items. But, you
can do whatever you want to do b/c they 're both good solutions). The response demonstrates emerging
command of conventions, with some errors that may hinder comprehension (costumers, 1*, 2", persaudes,
not to buy new product b/c, enviroment, powering, w/, house hold).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most
convincing? Use details from both the excerpt and the article to support your response.

In your response, be sure to

* identify the advice each author gives consumers

e explain how each author uses evidence to convince the reader to follow his advice
 evaluate which author is more convincing

¢ use details from both the excerpt and the article to support your response
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Score Point 2 (out of 4 points)

This response introduces a topic in a manner that follows generally from the task and purpose (Al/though
both authers were convincing the aurther from “Don't fix your fridge, Just buy a New one” was more
conving). The response demonstrates a literal comprehension of the texts (the auther tells consumers to buy
things that will last and not the other way around. He also uses info from his own life to help back up his
Reasoning, one way he does this is when he talks about the lightbuld; this auther uses facts and statices to
pled his case which is a far greater methed for try to prove a point). This response demonstrates an attempt
to use minimal evidence (ke talks about the lightbuld and buy something new if the old one brake). This
response exhibits some attempt at organization, with inconsistent use of transitions (A/though, In The first
article, He also, one way he does this, Next, And this auther, This shows). The response establishes but fails
to maintain a formal style, with inconsistent use of language and domain-specific vocabulary (both authers
were convincing, buy things, other way around, uses info, help back up his Reasoning). The concluding
statement follows generally from the topic and information presented (7his shows which auther was better
and why). The response demonstrates emerging command of conventions, with some errors that may hinder
comprehension (authers, conving, lightbuld, old one brake, statices, to pled his case, for try to prove).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.
In your response, be sure to

* identify the advice each author gives consumers

* explain how each author uses evidence to convince the reader to follow his advice
» evaluate which author is more convincing

e use details from both the excerpt and the article to support your response

Household appliances are an important part of everyday life. We use them all the time.
and when one of them breaks we just buy a new one. The companies make them easy for us
to buy. and in turn we help the companies. A common question asks, is it a better idea to buy
new appliances or just fix our old ones? The two articles "Excerpt from Gadgets: Built To
Not Last" and Don't Fix Your Fridge, Just Buy a New One give two different points of view.

The excerpt from Gadgets. Built To Not Last argues that companies are purposefully
building appliances to be less durable. Companies make more money when they're selling
more products. so they make products that won't last as long. Article 2 says differently.

Don't fix Your Fridge, Just Buy a New One argues that you should just buy a new
appliances. It says that because the appliances have already broken. they are more likely to
break again. It also says that products will have less power for the longer you use them.

To conclude household appliances should be kept in good shape no matter how you do it.
Buying a new produet might work for somebody. and fixing a product and moving on might
work for someone else. Everybody should do what works for them.
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Score Point 1 (out of 4 points)

This response introduces a topic in a manner that does not logically follow from the task and purpose
(Household appliances are an important part of everyday life. We use them all the time, and when one of
them breaks we just buy a new one. The companies make them easy for us to buy, and in turn we help the
companies. A common question asks, is it a better idea to buy new appliances or just fix our old ones? The
two articles “Excerpt from Gadgets: Built To Not Last” and Don 't Fix Your Fridge, Just Buy a New One
give two different points of view). This response demonstrates little understanding of the texts (Companies
make more money when they’re selling more products, so they make products that won't last as long;
because the appliances have already broken, they are more likely to break again; products will have less
power for the longer you use them). This response demonstrates an attempt to use minimal evidence which
is generally invalid or irrelevant (companies are purposefully building appliances to be less durable and you
should just buy a new appliances). This response exhibits some attempt at organization, with inconsistent
use of transitions (and in turn, so, Article 2 says differently, It says, because, It also says, To conclude). The
response lacks a formal style, using language that is imprecise or inappropriate for the texts and task (when
one of them, help the companies, products will have less power for the longer you use them, somebody,
someone else, Everybody). The concluding statement follows generally from the topic and information
presented (7o conclude household appliances should be kept in good shape no matter how you do it. Buying
a new product might work for somebody, and fixing a product and moving on might work for someone else.
Everybody should do what works for them). The response demonstrates grade-appropriate command of
conventions, with occasional errors that do not hinder comprehension (all the time, Article 2 says differently,
buy a new appliances, punctuation).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.

In your response, be sure to

* identify the advice each author gives consumers

* explain how each author uses evidence to convince the reader to follow his advice
» evaluate which author is more convincing

e use details from both the excerpt and the article to support your response
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Score Point 1 (out of 4 points)

This response introduces a topic in a manner that follows generally from the task and purpose. The response
demonstrates little understanding of the texts (In “Gadgets: Built to not Last” it encougragces consumers
to buy gadgets that will last longer. In “Dont Fix your Fridge, Just Buy a New One” it tells consumers to
Buy more energy efficent appiences. “Gadgets: Built to not last” was more convicing though, because it
went over more enviomental issues). This response demonstrates an attempt to use minimal evidence (buy
gadgets that will last longer and Buy more energy efficent appiences). This response exhibits little attempt
at organization (/n “Gadgets: Built to not Last”, In Don t Fix your Fridge, Just buy a New One”, because).
The response lacks a formal style, using language that is imprecise or inappropriate for the texts and task.
The response does not provide a concluding statement. The response demonstrates lack of command of
conventions, with frequent errors that hinder comprehension (encougragces, efficent appiences, convicing,
enviomental).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.

In your response, be sure to

* identify the advice each author gives consumers

* explain how each author uses evidence to convince the reader to follow his advice
» evaluate which author is more convincing

e use details from both the excerpt and the article to support your response
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Score Point 1 (out of 4 points)

This response introduces a topic in a manner that does not logically follow from the task and purpose (7he
first athour says that lightbuld are made to not last. The second athour says that Refrigrates are only made
to last 2 to 10 years). The response demonstrates little understanding of the texts (The Second author does
Not Really give much deatil on old friges so we don't know if they were good or bad and The first Athour
is because It Have Head of the story before about the light bulb). This response demonstrates an attempt
to use minimal evidence which is generally invalid or irrelevant (a Really old light buld has been burning
sence 1901). This response exhibits little attempt at organization (The first, The second, so). The response
lacks a formal style, using language that is imprecise or inappropriate for the texts and task. The response
does not provide a concluding statement. The response demonstrates a lack of command of conventions,
with frequent errors that hinder comprehension (athour, lightbuld, Refrigrates, sence, deatil, friges, becse,
capitalization).
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43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.

In your response, be sure to

* identify the advice each author gives consumers

* explain how each author uses evidence to convince the reader to follow his advice
» evaluate which author is more convincing

e use details from both the excerpt and the article to support your response

In excerpt from gadgets it i1s about just buy a new one because it will be cheaper then to
repair it. In dont fix your fridge 1s to buy a new one 1s because you may not fix it right and
break it even more then it is.

Score Point 0 (out of 4 points)

This response demonstrates a lack of comprehension of the texts and task (/n excerpt from gadgets it is
about just buy a new one because it will be cheaper then to repair it. In dont fix your fridge is to buy a new
one is because you may not fix it right and break it even more then it is). No evidence is provided. This
response exhibits no evidence of organization, and no concluding statement is provided. The response is
minimal, making assessment of conventions unreliable.
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GUIDE PAPER 14 Additional

43

The authors of “Excerpt from Gadgets: Built To Not Last” and “Don’t Fix Your Fridge, Just Buy
a New One” give advice to consumers. What advice does each author give? How does each
author use evidence to convince the reader to follow his advice? Which author is the most

convincing? Use details from both the excerpt and the article to support your response.

In your response, be sure to

* identify the advice each author gives consumers

* explain how each author uses evidence to convince the reader to follow his advice
» evaluate which author is more convincing

e use details from both the excerpt and the article to support your response
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Score Point 0 (out of 4 points)

This response demonstrates a lack of comprehension of the texts and task and is a response totally copied

from the prompt (The authors of “Excerpt from Gadgets: Built To Not Last” and Don't Fix Your Fridge,
Just Buy a New One” give advice to consumers).
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